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texture, and a distinctive luster.

‘uts-ultfino’ is Toray’'s trademark in the Japan market
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is-in-the-sea posite fiber spinning technology:
("Sea’ and 'islands’ are pl derived from the spatial relati hips.)
This is a technology for obtaining posite monofil from a large number of
ultrafine fibers. Each monofilament has a ber of island i ly di d

P

within the sea. After spinning, the sea is melted to leave only the islands.Advances in
the technology enable the production of yarns only 2/3 the size of conventional yarns.
The resulting textiles are lightweight and smooth, taking feel and texture to a new level
of delicacy. As a result of the individual monofilament fibers being finer, the multifila-
ment yarn has a greater surface area, producing a special glossy surface.
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The idea for this product came from the microfiber's air-tightness. Having the fibers
so densely packed in the fabric Its in unig ¥ i C

that property with an everyday item and presenting it in an ordinary environment re-
veals what's interesting about this material.

Th Products is a fashion brand, but its underlying idea is to bring theatre
into everyday life. Usually this creation of theater—in the sense of time and space re-
plete with happiness—is done using apparel, but for this exhibition we have created a
cafe table and tablecloth. The prints on the tablecloths are a develop of the

flower motifs we always use on handkerchiefs, representing Japan’s seasons

—primrose, pansy, wild chry I and p y- The tables are set up so that
i can experil with blowing wind into the joying the i
S and intriguing behavior that result
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Conventional wisdom rules out inkjet printing on polyester materials,
but these vivid designs were achieved using digital printing technol-
ogy developed by Ki Seiren. Air-tigh after printing was
verified by the bal k the ht of the fabric and the
amount of air blown out of the table.

Final adjustment to create the desired billowing effect used the
weight of the lace around the edges.




